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1 INTRODUCTION 
The purpose of the first subchapter is to explain the author’s motivation behind the deci-
sion to choose crowdfunding as his area of research. Later the phenomenon’s short his-
tory and importance in the modern world are discussed.  
 
Continuing to the second subchapter, here the author sets the aim of the study, whereas 
the 3
rd
 and 4
th
 subchapters discuss previous research of the topic and set the questions 
for the research. The 5
th
 subchapter introduces and explains the limitations that both ex-
ternal issues and the author set for this thesis. 
 
The 2
nd
 part of the introduction discusses the theoretical framework used in the study, 
familiarizing the reader with relevant researches and findings that were used to structure 
the theoretical argumentation and comparing points used in the study. The second chap-
ter briefly introduces the chosen method used for the research. Finally, the 3
rd
 and 4
th
 
chapters discuss the key definitions used in this work and set the structure for the study, 
in that order. 
1.1 Motivation for the choice of research topic 
Crowdfunding has become a hugely popular phenomenon since its transference onto the 
World Wide Web, although the practice itself has been used on multiple occasions 
throughout history. The most famous and quite astounding historical example of this is 
very probably the funding of New York’s Statue of Liberty’s plinth in 1885. The US 
had received the statue itself as a diplomatic gift from the French government, but had 
trouble in finding the money for the plinth used to hold the statue. The publisher at the 
time of a newspaper called New York World, Joseph Pulitzer, decided to harness the 
power of his fellow citizens in order to gather the required money for the plinth and 
launched a crowdfunding campaign in his newspaper. This campaign successfully gath-
ered the required money for the plinth, thus promoting not only American communality 
but also pioneering crowdfunding campaigns to-come. (BBC, 2013) 
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During the past few decades crowdfunding has adapted to the modern market very suc-
cessfully and has grown to be a surprisingly popular option in terms of both financing 
and investing. This has been possible through providing both investors and seekers of 
financing a flexible and fast way of connecting with each other while creating a new-
born competitor for the traditional financing institutions. (Guardian, 2013)  
 
The history of crowdfunding as it currently is perceived as in the World Wide Web is 
considered to have started back in 1997, when the fans of a British band started a cam-
paign online in order to raise money for the band to be able to make a tour in the US 
(ukcfa.org).  
 
Since then, the popularity of the practice has increased astoundingly and there seems to 
be no signs for the stop of the growth – in 2014, the industry raised a total of $16.2 bil-
lion, while the same number for 2013 was $6.1 billion. According to the same research, 
there are currently a massive amount of 1250 different crowdfunding platforms (i.e. 
websites that act as markets for crowdfunding) that are up and running (Reuters, 2015).  
 
As for the industry in general, the financing markets have gone through drastic changes 
during the past few years due to new regulations and the poor economic development, 
and thus it has become much more difficult for small- and medium-sized enterprises to 
get financing through traditional channels worldwide (Kalmi, 2013). Due to the late de-
velopment, it is obviously important for small- and medium sized enterprises to have 
and research financing alternatives.  
 
The innovativeness, growth and popularity of crowdfunding and the current status of the 
financing industry are all partially responsible for the author’s decision to research this 
topic in particular, but personal motifs exist also. 
 
The author’s interest to research and write about crowdfunding builds upon three points; 
the first one being that the author works in the sphere of financing and is keen on keep-
ing up-to-date with new industry trends. The second is that the author has an interest 
towards crowdfunding concerning possible future opportunities and needs in the sphere 
of entrepreneurship. Finally, the author had no prior experience or knowledge whatso-
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ever concerning crowdfunding, and thus perceived writing about it as a worthy chal-
lenge to end his degree with.  
 
The author hopes that this thesis gives both him and the reader the opportunity to re-
ceive a better understanding of crowdfunding, how it has proven to work in the local 
markets, what are the risks and threats associated and what is the current overall status 
of the industry. 
1.2 Aim of study 
In comparison to the traditional sources of financing, crowdfunding in Finland is still a 
relatively new phenomenon and as for now, rather lightly and unclearly regulated (Fi-
nanssivalvonta, 2015). For some companies which are facing trouble finding the re-
quired money for growth at the current financing markets it could be the only available 
source of financing.  
 
Crowdfunding has already displayed a glimpse of its potential during the past few years 
and is quickly becoming increasingly popular for various types of businesses in Finland. 
During this research the author sought to identify the current status of crowdfunding as 
it is in Finland today and how it is perceived on the market from the perspective of the 
companies that have had experiences with it.   
 
In addition to seeking answers to these questions, the author personally perceives using 
of crowdfunding more as a choice of strategy rather than as plain seeking for financing 
due to crowdfunding’s manifold nature and by this study aims to correct or confirm this 
thought. 
1.3 Previous research and research gap 
Crowdfunding, as stated in the earlier chapters, has quickly become not only a hot topic 
in the financing industry, but also a very considerable alternative for companies to seek 
financing through. Since its adaptation to the WWW and the beginning of the still on-
going hype around it, general information, news, terminology, case studies etc. have 
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become easily available online and the topic has had a few author’s to write about it as 
well, not to mention all the reports created by different organizations, such as Massolu-
tion or Deloitte.  
 
Despite its popularity (especially in the US), crowdfunding in Finland is currently a ra-
ther non-researched topic apart from a few thesis- and other works, good examples of 
these being Lasrado’s (2013) master’s thesis that took focus on the phenomenon in Fin-
land at a general level and Marjomaa’s (2013) bachelor’s thesis that focused on re-
searching both the legal status of crowdfunding in Finland and the traits associated with 
it as a source of financing.  
 
Apart from the limited literature, a large amount of rather comprehensive outlooks and 
statistics on the industry have been gathered and published lately by the Finnish Gov-
ernment. The main reason behind this trend is that the legislation that affects crowd-
funding is being currently discussed in the Finnish Parliament and the gathered material 
is being used as a key source of information when making decisions. 
 
The size of the industry in Finland in 2013 was estimated at 18 million euros 
(Valtiovarainministeriö 2015, p. 7), while according to a Finnish newspaper, 
Keskisuomalainen, the size in 2014 was already as high as 57 million euros. (Pie-
tiläinen, 2015) The reader should take note that the evaluation of the Finnish Ministry of 
Finance (Valtiovarainministeriö) is not highly accurate due to the facts that the industry 
is currently not very firmly supervised in Finland and because one form of crowdfund-
ing, donation-based crowdfunding is excluded from the evaluation.  
 
From the author’s point of view, the fact that not even the Finnish Ministry of Finance 
is currently able to gather data on the industry that could be described as reliable cap-
tures the present state of crowdfunding in Finland quite well – that is, it is still a new-
comer in the local financing sphere, controlled and supervised lightly and seeking its 
place. However, by looking at the numbers (see next page for Figure 1) it is easy to de-
pict that the industry is certainly facing an upward trend also in Finland although not at 
a pace compatible to e.g. that of the United States, where the market size has grown 
from 1.6 billion USD to 17 billion USD from year 2012 to year 2015.  
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Figure 1. Estimated size & growth of the crowdfunding industry in Finland 2013-2015 (Finnish Parliament, 2016)  
 
Internationally, some researches that have studied the reasons behind choosing crowd-
funding exist, a fairly comprehensive example of this being Micic’s (2015) work. In his 
research he studied e.g. the key motifs for companies that sought financing via crowd-
funding among other points. Steinberg  and DeMaria (2012) have also outlined the 
key advantages and downfalls of crowdfunding in contrast to traditional sources of fi-
nancing.  
 
Due to the rather scarce research material and practically non-existent published litera-
ture on crowdfunding’s status in Finland it is important that the phenomenon, market 
and development are all researched and that the information is extracted together into 
holistic and clear reports or researches. Doing so would offer further help for all the 
stakeholders connected into crowdfunding in Finland one way or another in terms of 
more efficient decision-making, better and more accurate forecasting of the outcomes of 
their choices and increased general awareness on the current status of crowdfunding in 
Finland.  
1.4 Research questions 
As stated in the previous chapters, crowdfunding in Finland is currently a rather non-
researched topic. However, the phenomenon internationally has gained a huge amount 
of attention both from the investors and seekers of financing and it is yet to be seen 
whether it will grow up to be as popular in Finland as it is abroad.  
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The overall status of crowdfunding in Finland is currently a large question mark both 
for a large group of potential investors and the parties that seek financing. For some, 
applying for crowdfunding may be perceived as an act of desperation, i.e. the last avail-
able option, while some consider it as plain innovativeness.  
 
Another issue that has caused suspiciousness towards crowdfunding is the legislation. 
The different interpretations from authorities concerning the legislation  have caused for 
funding runs to become cancelled after authorities have adjudicated the actions as either 
or illegal or to have been started without the correct permissions, which in turn has at-
tracted negative attention towards the industry.  
 
A good example of such negative occurrences is a crowdfunding run held in Finland 
that was set up in order to gain financing for a Swedish-teaching book. The campaign 
was hugely successful and received a lot of   positive feedback, until the funding run 
(during which a party gathers financing from investors) attracted the Finnish Police’s 
attention. The police questioned the legality of the run based on Finnish legislation that 
has a specific set of laws regarding collecting of money. After a while the funding run 
was deemed as collection of money by the local police, which requires a permit from 
the authorities. Since the party that had sought financing had no existing permit they 
had to cancel the whole run, returning the gathered money to the investors. (Böhm, 
2014) 
 
In contrast to the risks, limitations and confusion that are involved with crowdfunding 
in Finland it is also crucial to be able perceive the possibilities that it provides and to 
research positive experiences that companies have had using it. 
 
Therefore, the questions for the research are as following: 
 
1. What is the status quo of crowdfunding in Finland? 
 
2. What are the risks, advantages and perceptions associated with crowdfunding in 
Finland from the point of parties that seek financing? 
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1.5 Limitations 
Since crowdfunding has been on the Finnish markets for a relatively short time in com-
parison to other countries, it is still quite a fresh topic to research. In practice this is well 
displayed by the amount of e.g. published literature available on the topic. In addition to 
this the methods used to evaluate different features of the phenomenon may vary be-
tween organizations. Only lately somewhat trustworthy material concerning the industry 
has become available, mainly due to the phenomenon’s visibility on the Finnish market 
and the fact that the legislation that concerns crowdfunding has become under discus-
sion in the Finnish Parliament.  
 
Another major limitation concerns the availability of potential participants for the re-
search: as the business in Finland is very small in comparison to countries abroad, such 
as the US, the author had to use convenience sampling to be able to gather a proper 
sample for the research. The task of collecting willing participants and gathering the re-
sults afterwards proved out to be more demanding than what the author had expected, 
and also the sample size ended up being smaller than what was planned due to a lack of 
potential and willing participants.  
 
As the study focuses on the Finnish market, similarly the secondary research material 
primarily focuses on Finnish sources or sources that discuss the issue on a global ap-
proach or an approach that can be perceived as generalizable to Finland and the Finnish 
market.   
 
Due to the set focus area and the nature of the research questions, the primary research 
material used to answer the second research question has been gathered directly from 
professionals and individuals working on either the crowdfunding platforms or the 
companies that have used crowdfunding.  
 
To provide the reader with a good overall understanding of the status of crowdfunding 
in Finland, the author has interviewed Finnish professionals working in the sphere and 
researched the current market environment, both in terms of market development and 
legislation. 
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2 THEORETICAL FRAMEWORK 
In this part of the introduction the author defines the theoretic frame that is used to ap-
proach the topic and the research questions. This is achieved by going through some of 
the previous studies and relevant researches on the topic. 
 
For this research, the two most relevant studies are most probably Micic’s (2015) book 
published in the beginning of 2015 and the Finnish Parliament’s proposal for the new 
laws concerning crowdfunding from the 2
nd
 quarter of 2016. For his book Micic con-
ducted a large-scale research studying what companies seek from crowdfunding and 
what are the risks involved.  
 
The latter of these two is a proposal for the new laws that would concern crowdfunding 
along with an accurate and holistic overview of crowdfunding’s current situation both 
in- and outside of Finland. These proposals are used by the Finnish Parliament in their 
decision-making process when adjusting laws. The overviews included in these pro-
posals are put together by large groups of experts and include opinions and statistics 
gathered from stakeholders working close to or in a specific industry (Finlex). 
 
In addition to these, Dresner’s (2014) and Gerber & Hui’s (2013) works are used to gain 
further support for the findings of these two publications. In his study Dresner attempted 
to capture the then state of crowdfunding along with some assumptions of what the 
market might turn into in the future, whereas Gerber & Hui focused on identifying the 
motivators for crowdfunding-seeking parties, although by approaching the question at a 
much more qualitative manner in comparison to Micic. 
2.1 Method 
The chosen research methods for this study were both qualitative and mixed research 
depending on the interviewee. For platforms, the researches were conducted using 
qualitative approach, whereas companies were interviewed using a mixed research.  
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2.2 Key definitions 
In this chapter the key terminology is explained in order to give the reader a good un-
derstanding of the industry-specific words included in this research, different subcatego-
ries of crowdfunding and other relevant definitions. As for crowdfunding, several sub-
categories exist – therefore it is crucial for the reader to be able to distinguish them from 
one another. 
 
Crowdfunding 
 
The term crowdfunding refers to the collection of funding from large pool of investors 
(hence the word “crowd”) by both companies and private individuals for a vast variety 
of projects and needs. Crowdfunding typically involves a company working as a mid-
dleman between the investors and the applicants. These middlemen are called platforms, 
and they provide a technical solution (e.g. a webpage) where the crowdfunding projects 
are displayed to the public and through which investing and applying for crowdfunding 
is made possible (see Figure 2). (Eduskunta, 2016) 
 
 
Figure 2. A screenshot from the website of a Finnish crowdfunding platform, Invesdor, 
displaying relevant information for the investors. (invesdor.com, 2016) 
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Donation-based crowdfunding 
 
In donation-based crowdfunding, the made investments are gratuitous and generally 
used for projects that support e.g. the common good, arts, researches or such. (Eduskun-
ta, 2016)   
 
Equity-based crowdfunding 
 
This form of crowdfunding involves the release of financial instruments, such as bonds 
or shares, which are offered for the investors in exchange for their investment. The key 
difference here in comparison to ordinary IPOs is that the instruments, be it bonds or 
shares, are generally not traded at the aftermarkets and they do not include warranties.  
(Eduskunta, 2016)  
 
Reward-based crowdfunding 
 
Reward-based crowdfunding collects funds from the investors prior to the production of 
a specific product or service and up to some part aims at financing the production using 
the collected money (Digitoday.fi, 2013). Investors who take part in a reward-based 
crowdfunding project receive a compensation for their investment (Eduskunta, 2016). 
Depending on the project, it can be the product that was manufactured using the re-
ceived money or a chance to be a part of the actual project, e.g. to get the investor’s 
name to the ending credits or to perform on a role in a funded movie (IndieGoGo, 
2014). 
 
Crowdlending 
 
Crowdlending is lending money from a large group of investors with a promise to pay 
the borrowed money back to the investors at a specific rate or in some cases without in-
terests. Crowdlending is used by both private individuals and companies alike. 
(Eduskunta, 2016) 
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Crowdlending includes two different subcategories: peer-to-company (P2C) and peer-
to-peer (P2P) crowdlending. 
 
Crowdlending is a very popular investment alternative offering excellent ROI’s. A good 
example of this is a Finnish company named Fixura that has already distributed loans 
worth over 52 million euros for the Finnish markets since it started mediating peer-to-
peer loans in July 2010. On average Fixura has paid a 10.25% annual interest for the 
made investments. (Fixura.fi) 
 
Status quo 
 
Status quo in this study refers to the current state of affairs in the crowdfunding industry 
in Finland. This includes describing and analyzing the market and its threats and oppor-
tunities, the actors operating within, the competition and finally the legislation.   
2.3 Structure of thesis 
This thesis consists of a total of five chapters. The first chapter, introduction, explains 
the author’s motivation and the importance of the addressed topic in the modern world, 
from where the author continues to set the aim of the study and to discuss previous re-
search and research gap. Finally, the research questions and the limitations are set and 
explained. 
 
The second chapter, theoretical framework, briefly introduces the reader to the most rel-
evant studies and researches published on the topic. The chosen method for the re-
search, key definitions used in the work and the structure of thesis are also defined in 
this chapter.  
 
The third chapter, methods, further elaborates on the chosen methods and justifies their 
use through discussing relevant methodology theories. In addition to that, this chapter 
also describes the reader the criteria that was used concerning selecting the material that 
was used in this study.  
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The fourth chapter, findings, begins by further delving into the literature and researches 
published on the topic to familiarize the reader with the current market situation and the 
earlier relevant results concerning the motifs of companies to apply for crowdfunding 
and the risks associated. Next, the findings of the mixed and qualitative researches are 
presented and compared with the earlier to see if Finnish trends in crowdfunding follow 
the international ones.  
 
The fifth and final chapter, discussion and conclusions, starts by analyzing the discov-
ered findings and continues onto the conclusions drawn from these. Lastly suggestion 
for further research on topic is proposed.  
3   METHODS 
The purpose of this chapter is to familiarize the reader with the methods and data used 
in the study. The importance of this chapter lies in setting and justifying the methods 
used in the study, i.e. in telling what was done and why this specific approach was se-
lected. 
 
The chapter begins with describing the data, both primary and secondary, their ad-
vantages and disadvantages when used in a research and the method of collection. Both 
chapters also include a short description on what type of sources were used for each 
type of data. 
 
Second part of the chapter introduces the reader to the different research methods used 
to gather the primary data, the justification of those methods and also the pros and cons 
associated with them. In addition, the processes of how the data was collected are given 
an elaboration. The chapter’s third and final part discusses the reliability and the validity 
of the study. 
3.1 Data selection & method of collection 
The data that was used in this research was gathered from a wide variety of sources in-
cluding literature, articles, professional interviews and information and statistics availa-
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ble through the WWW. The main reason behind this decision was that the amount of 
material available on the research topic is rather scarce, and thus all of these means had 
to be adopted in order to be able to provide a holistic answer to the questions handled in 
this thesis. Data selection criteria for both primary and secondary data are further elabo-
rated in the following two sub-chapters.  
3.1.1 Primary data 
The primary data used in this study was collected from different types of stakeholders 
tied closely to the crowdfunding industry, including platforms, companies that have 
previously used crowdfunding and professionals working on the currently ongoing gov-
ernmental discussion on the new legislation concerning crowdfunding. The goal was to 
receive an up-to-date overall image on the current status of the crowdfunding market in 
Finland and to map the perceptions of Finnish companies on crowdfunding.  
 
Primary data gives the researcher a very fresh outlook on the researched problem. This 
is simply because primary data is typically collected during the research, instead of hav-
ing been collected one or five years ago. In addition to this, primary data is also much 
more relevant for the research, since the researcher has control over the collection of the 
data. (Ghauri & Grønhaug 2005, p. 102; David & Sutton 2004, p. 69)  
 
On the downside, primary data can be costly and might require a large amount of work 
to receive a sufficient sample for the research. Also the accessibility to primary data 
may be limited – this may cause difficulties especially concerning the phase when look-
ing for willing interviewees. Furthermore, issues concerning quality of the data may al-
so occur for various reasons, such as lack of time or interest towards the research. 
(Ghauri & Grønhaug 2005, p. 105) 
3.1.2 Secondary data 
Secondary data and its quality were of particularly high importance during this study - 
the earlier findings on relevant studies concerning markets and perceptions abroad were 
used to establish both a base and a comparing point for this study. This practice is useful 
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when seeking insights and a better understanding of the problem area and to gain help 
with choosing the method(s) used in seeking primary data (Wrenn et al. 2013, ch. 2 ff). 
Wrenn and others also mention that secondary data has many advantages over primary 
data – such as cost-efficiency, faster and a wider availability of data and flexibility. The 
data is often available for free, whereas primary data may include research costs associ-
ated with e.g. the purchasing of recording equipment, telephone charges etc. The faster 
availability is a rather obvious pro – when approaching a problem with solely on infor-
mation based on secondary data, there is no need to design and hold time-consuming 
interviews or using other methods that are typical for gathering primary data. Instead, 
the researcher can simply head to e.g. the nearest library and start searching for data on 
the desired topic. Another notable pro of secondary data is that the amount of included 
samples is generally greater than those of primary data (Sarstedt & Mooi 2014, p. 29). 
 
The disadvantages associated with secondary data are mostly related to issues concern-
ing reliability. For example, the author or the publisher of a specific book, article or oth-
er source of data may act bias, driving the writer’s personal interests (Driscoll & Brizee, 
2013). In order to counter the possibility of using such data, the author consistently 
cross-checked the validity of the claims by comparing the data to what the author had 
previously read on the topic and put care on using data provided by neutral, highly reli-
able parties, such as different state-run organizations. 
 
Another disadvantage of secondary data stems from the reliability of the data when 
looked at the data from time perspective. The question whether the former results are 
still valid and up-to-date per today is situational. To counter this downfall, the second-
ary data that is used in answering the research questions in this thesis is rather fresh, 
with most of the data being published during the period of 2013-2016. In addition to 
reliability issues, also the fact that the researcher has no control over the categorization 
and terms of data can provide headache for researchers using secondary data. Some-
times data may be presented in different forms or words, e.g. measuring household av-
erages instead of individual averages. Depending on the situation, this may make the 
available secondary data highly irrelevant or practically useless for the researcher 
(Patzer 1995, p. 20 ff.). 
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The secondary data used in the study had to be carefully selected from highly reliable 
sources in order to avoid bias. As some of the secondary data was extracted from 
sources that could benefit from a positive attitude or outcome on the research, the author 
had to put effort in maintaining an objective and neutral narrative during the research. In 
order to do so the author relied highly on neutral sources of data that shared the author’s 
approach on the handled research questions. Some exceptions on the use of neutral 
sources were made during the study, those consisting of situations where e.g. general 
terminology or past events were discussed. 
3.2 Research method & strategy for companies 
The goal of the conducted research on Finnish companies was to hear if they perceive 
the same risks and opportunities concerning crowdfunding as companies abroad do. The 
second goal of this research aimed at identifying possible risks and opportunities specif-
ic to Finland and what experiences have Finnish companies had when using crowdfund-
ing at the local markets.  
 
The exact selected design method for companies was convergent parallel mixed method, 
which merges both the quantitative and qualitative methods into one. Combining both 
qualitative and quantitative research methods into mixed research gives a more holistic 
overview on a problem than approaching it with a single method. In comparison to ex-
planatory sequential and exploratory sequential methods, this method allows for both 
the qualitative and quantitative data to be collected simultaneously instead of perform-
ing two separate researches.  (Creswell 2014, pp. 4-15; Croswell & Clark 2011, p.8)  
 
The chosen research strategy on companies was secondary analysis which exploits pre-
vious researches made on the topic (Heaton 2004, p. 16). The main purpose behind this 
decision was the thesis’ goal in verifying whether or not the same occurrences concern-
ing companies’ perceptions on crowdfunding also apply in Finland. The author of this 
thesis studied past researches on the issue, and was able to form a set of perceptions 
based on those.  
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Relying heavily upon the past studies, the questionnaire used in the research was de-
signed in a manner that it includes a majority of the common pros and cons associated 
with crowdfunding abroad, including a few adjustments and also the option to further 
elaborate the participant’s experiences and perceptions on the topic. The used question-
naire can be found in full at the end of this work (see Appendix 1). 
 
The questionnaire was sent via e-mail for the willing participants. In order to gain as 
relevant data for the research as possible, the companies that were listed as potential in-
terviewees were set the following criteria: 
 
1) Be of a Finnish background 
2) Must have had previous experience with crowdfunding 
3) Must have operated for over a year. 
 
Since the conducted research was highly personal, also ethical issues had to be taken 
into account. The respondents were provided with a comprehensive set of questions fo-
cused on their privacy, asking what information concerning e.g. company-specific an-
swers or company information could be mentioned in the study.  
3.3 Research method & strategy for professionals 
The primary goal for the research conducted on professionals was to map what the cur-
rent status of crowdfunding is and what are the benefits and downfalls associated with it 
in Finland. As mentioned earlier, the crowdfunding market in Finland is a novel re-
search topic and thus a well-justified method for gathering relevant data concerning this 
question was particularly important.  
 
As for platforms and other professional interviewees, a qualitative method was chosen. 
According to the Qualitative Research Consultants Association, qualitative researches 
are helpful when trying to identify the feelings and perceptions of the researched parties 
on an issue (QRCA.org). Also Mason (2002, p. 1) agrees with this opinion, stating that: 
Through qualitative research we can explore a wide array of dimensions of the social world, including 
… the understandings, experiences and imaginings of our research participants… 
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Furthermore Ritchie et al. (2013, p. 37) also state that the strengths of qualitative meth-
ods lie within researching topics which are not well understood or possess a complex or 
unclearly formulated nature. In addition to these, Stern (1980, p. 20) also claims that 
qualitative methods are best used when approaching rather non-researched topics, such 
as the topic of this research. 
 
The potential interviewees were first contacted through e-mail and asked for willingness 
to participate. In case of a positive answer, the time for the interview was agreed upon 
and the interview questions were delivered through e-mail before the interview so that 
the participants could familiarize themselves with the questions and the area that were 
going to be discussed. 
 
The interviews were conducted via telephone and the calls were recorded with permis-
sions from each of the participants. Both the purpose of the interviews and the purpose 
of use for the received data were stated for each of the participants both through e-mail 
and during the call.  
 
The interviews were of a semi-structured nature, meaning that there were a set of ques-
tions of which some could be omitted depending on the interviewee. This was an obvi-
ous choice for the research, as some of the included questions did not concern all of the 
participants involved. In contrast to structured interviews, the possibility of additional, 
elaborative questions in semi-structured interviews is not excluded. In many cases elab-
orative questions were proposed for the participants. Semi-structured interviews are 
perceived as a practical research method when trying to seek qualitative data and to an-
swer the questions what, how and why, with a focus on the latter. (Saunders et al. 2009, 
p. 230 f.) 
 
After interpreting the received data, the participants were contacted via e-mail in order 
to check if the interpretations were valid and to confirm the authorization to publish and 
use the received data for this thesis.  
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3.4 Validity of study 
With any type of data, be it either qualitative or quantitative, the issues concerning va-
lidity and reliability of the gathered data should be given a good thought. However, the 
view on the validity and reliability is dependent on the type of data. As this research 
employs a mixed research, it was essential to investigate and discuss all of the ap-
proaches. 
 
Reliability is an issue mainly associated typically with the qualitative research approach. 
The measurement of reliability builds upon the repetitiveness of a study – if the same 
study, conducted on another occasion leads to the same results as previously, then the 
study can be described as reliable. Similarly if the outcome was to turn out as highly 
different in comparison to the original, then there is a high probability that the used 
measures and thus also the study were unreliable. (Bryman 2015, p. 41)  
 
Validity, when compared to reliability, is a much wider issue. In some occurrences reli-
ability is included as a type of validity. Validity investigates multiple parts of a research, 
with the sum of all results forming the total validity. A wide amount of descriptions and 
what is included in the definition of variety exist, depending e.g. on the used context. 
However, as this is a business study, similarly taking a business approach on the term 
was an obvious choice. According to Quinton and Smallbone on a book that discusses 
business researches, validity is divided into four different types, with those being the 
following: 
 
1) Internal validity 
2) External validity 
3) Construct validity 
4) Reliability. (Quinton & Smallbone 2006, p. 126) 
 
Before we continue on to the chapters discussing internal and external validity, the au-
thor wishes to mention that those two are in many instances argued to possess a close 
relationship with each other by nature. In practice this is proven by the fact that a re-
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search possessing both high internal and external validity is quite impossible to achieve, 
since an increase in either causes a decrease on the other. (Berg & Latin 2004, p. 183) 
3.4.1 Internal validity 
Internal validity possesses a rather constant definition regardless of the context it is used 
in. The existing interpretations may slightly differ from source to source, but the basic 
meaning remains unchanged. According to several authors, internal validity is the eval-
uation of whether or not the correct conclusions could be formed based on the received 
data. In causal studies, internal validity could be described as the amount to which a re-
search possesses the aptitude to establish a connection between causes and effects. In-
ternal validity is generally an issue associated with quantitative research, and is thus 
discussed in this chapter only from the quantitative perspective. (Coldwell & Herber 
2014, p. 40; Quinton & Smallbone 2006, p. 127 f.;  Langbein & Felbinger 2006, p. 34)  
 
Risks that exist in the sphere of internal validity and may cause loss of validity are his-
tory, maturation, testing effects, selection and mortality. Risks concerning testing effects 
and mortality only occur in researches that include a pre- and post-test, and thus no risk 
concerning those areas exists in this study (Trochim et al. 2015, p. 212). Risks con-
cerned with history are generally associated with unforeseeable changes in the market 
during the beginning and ending of a research that could have an effect on the results 
(Coldwell & Herber 2014, p. 40 f.).  
 
As for this study, no major changes occurred in the Finnish crowdfunding market during 
the research, and thus the validity of the answers when considering the risk of history 
can be seen as valid. However, it is worth mentioning that since there is currently an 
ongoing decision-making in progress at the Finnish parliament concerning the new leg-
islation that is to set new regulations and clarify the status of crowdfunding in Finland. 
If this new legislation would have become effective during the research, it could have 
had consequences on the validity of the study as the research also included the mapping 
of how companies perceive the regulatory status of crowdfunding in Finland. 
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Risk of maturation refers to changes that occur during the research and concern a single 
individual internally in opposition to risk of history. As the research was done during a 
very short period of time and took a rather little time from the respondents to complete, 
the risk of maturation and internal changes in respondents can be seen as almost non-
existent. (Fink 2005, p. 93; Privitera 2013, p. 170) 
 
Risk in the selection of sample is caused by erroneous selection of the research partici-
pants. For example, if the conducted research in this study would have included charity 
organisations in the sample, the received data could have been partly biased. This was 
countered by forming a highly specific selection criterion, which allowed for valid re-
spondents. (Srivastava & Rego 2011, ch. 4, p. 6) 
 
As a conclusion after having discussed the risks associated with internal validity, their 
existence or absence depending on the type of research and having a look at the coun-
termeasures taken before the research conducted in this study, it is safe to say that the 
research conducted in this study possesses a high level of internal validity. 
3.4.2 External validity 
External validity is a term referred to when evaluating the amount to which the results 
of a research are adoptable to a wider variety of situations or contexts. (Quinton & 
Smallbone 2006, p. 129).  
 
Existing risks in the sphere of external validity when looked at from the quantitative 
perspective are mostly associated with the selection of the participants. The risk may 
increase because of e.g. the researcher choosing a sample including only specific types 
of companies or people, thus leading to a decreased ability to adopt the research results 
onto different circumstances. However, in some cases it is particularly important to act 
so in order to receive as specific information as possible. For this reason, the “appropri-
ate” balance of internal and external validity is dependent on the research. (Berg & Lat-
in 2004, p. 183; Quinton & Smallbone 2006, p. 129) 
 
21 
 
In this study, the acquired sample for the research was fairly small due to a low availa-
bility of potential respondents. Additionally, there was a selection criteria designed to fit 
the targets of the research which lowered the amount of potential respondents even fur-
ther. This obviously causes a threat for the external validity. However, a small but pre-
cisely selected sample can prove as more useful in comparison to a bigger sample, but 
only if it has been very carefully selected to fit the needs of the researcher (David & 
Sutton 2004, p. 20). In addition to this, it has been claimed that random sampling from a 
small group of potential participants would not provide a representative sample (Lang-
bein & Felbinger 2006, p. 36).  
 
As a conclusion after considering these arguments both for and against the external va-
lidity of this study, we can clearly notice that there exists a relationship between internal 
and external validity. In this particular research this is well mirrored by the truth that the 
high internal validity leads to doubts on the external side, but not to the extent that it 
should be concerned of.  
 
Furthermore, Quinton & Smallbone (2006) also mention that external validity could be 
approached by simply evaluating how well a researcher can transfer the results of a re-
search to another context. Concerning this research, we could e.g. think if we can make 
generalizations from situations of other countries based on this study. Since the Finnish 
market includes a higher risk concerning the legalisation of crowdfunding for example 
in comparison to the US, this would deduct the research’s ability to be generalized.  
 
On the other hand we could also think of the other risks, opportunities and perceptions 
mentioned on crowdfunding in this study – can we assume that some of those are shared 
by companies operating abroad? This is certain to some extent, simply because we are 
discussing the same industry. Thus we can reason that this research possesses not only 
internal validity but also external validity, although the earlier of these two is more pre-
sent than the latter.  
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3.4.3 Construct validity 
Construct validity refers to checking if the designed measurement used in the research 
can actually measure what it was supposed to measure and if by conducting a research 
using those measures we can support an earlier theory on the issue (Weathington et al. 
2012, p. 61). 
 
In order to measure construct validity of this research, the author conducted compari-
sons regarding both of the research questions. For the first research question regarding 
the status quo of crowdfunding in Finland, Lasrado’s (2013) MSc thesis was taken as 
the comparing point. In his thesis he studied the realities of the Finnish crowdfunding 
market not from the perspective of companies that had used crowdfunding to gain fi-
nancing, but instead from the perspective of the platforms and other professionals work-
ing in the financing sphere in Finland. In his thesis he investigated issues such as the 
competition on the market, legalisation and the possibilities and threats associated with 
crowdfunding in Finland. The results of the research conducted in this thesis share a 
strong resemblance with his findings, thus creating not only a connection between 
Lasrado’s study and the one conducted in this thesis, but also a clear sign of construct 
validity concerning this research.  
 
For the second research question of this thesis focusing on the overall perception of 
Finnish companies on crowdfunding, the comparison point would be that of Micic’s 
(2015) work. Micic has conducted an extensive research on the perceptions and motiva-
tors of companies on crowdfunding and since this research supports the past findings, it 
can be described as possessing construct validity. 
 
However also the question whether or not the used measures measured what they were 
designed for should be discussed. In this research, the target was to map the perceptions 
of Finnish companies on crowdfunding and also to achieve an understanding on the sta-
tus quo of crowdfunding in Finland. How well did the used research design succeed in 
relation to this? Clearly the used design on Finnish companies included in the sample 
allows for a good overall understanding of their perceptions on crowdfunding, and simi-
larly the semi-structured interviews provide essential data on describing the status quo. 
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Thus, we can reason that this research possesses a significant amount of construct valid-
ity. 
3.4.4 Reliability 
Concerning qualitative studies LeCompte and Goetz have divided the evaluation of reli-
ability into two different areas: external and internal reliability. External reliability is the 
measurement of the repeatability of the conducted research – can it be conducted by an-
other researcher at a later time and if so, to what extent would the results share a simi-
larity with the answers of the previous research? Internal reliability again focuses on the 
internal issues that might arise inside a research team. An example of this could be e.g. 
the different interpretations that two members make based on an answer given by a re-
spondent, thus causing a question about what is the “correct” interpretation from a re-
sult. (see Bryman & Bell 2015, p. 400) 
 
LeCompte and Goez state that the difficulty of repeatability in researches involving 
people and situations such as interviews is the fact that the setting of the previously 
conducted research is often impossible to catch and repeat at a later time. Thus, we can 
raise a question about the internal reliability of this research. However many of the 
qualitative researches battle with the existence of this very same risk simply due to their 
social nature, and according to some it is a risk that should not be given concern to 
when performing a qualitative research. This approach was also adopted for this re-
search. (see Quinton & Smallbone 2006, p. 129 f.) 
 
According to LeCompte and Goez, external reliability can be achieved by providing a 
clear description of e.g. the data collection process, the interviewees, the interviewer 
and the relationship of these two and the setting of the interview used to gather the data. 
For this thesis some of these details were a mandatory task to include a description of, 
thus increasing the reliability of the research. In addition to this specific details were 
added on the thesis concerning other details listed earlier to further increase reliability. 
However, LeCompte and Goez also suggest e.g. the use of multiple researchers when 
conducting a research in order to further increase reliability. Due to the very same 
guidelines that require the data gathering process to be described in high detail, this op-
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tion was out of question since the author of this thesis had to do go through both the 
writing and research processes on his own. (see Gibson & Brown 2009, p. 232; Seale 
1999, ch. 10, p. 2) 
 
After considering the nature of the research conducted in this study, the general risks 
associated with such studies and the actions that have been taken to counter those, the 
research can be described as reliable. However if we look at the current market situation 
of crowdfunding in Finland which is rapidly changing due to e.g. the new legislation 
that is supposed to come into effect this year (2016), we can see a clear threat on the 
consistency of the research when looking at the research question concerning the status 
quo of crowdfunding in Finland. This is however a factor that is obviously persistent in 
the field of studying rapidly changing environments, and thus attempting to establish 
evasive actions in order to add to the consistency of this research can be deemed as fu-
tile.  
4 FINDINGS 
This chapter looks into the results received from all the stakeholders on the industry that 
participated in the interviews in order to answer the proposed research questions. A total 
number of 11 stakeholders were interviewed for the researches. This amount consists of 
6 companies that had previous experience with crowdfunding in Finland, 5 employees 
working for the platforms operating in Finland and 1 governmental employee who has 
worked with crowdfunding very intimately during the past few years. In addition to this, 
also the relevant statistics and data are examined. 
 
As this thesis includes two research questions that handle rather different areas, both of 
these are dedicated a subchapter of their own. These chapters begin similarly by dis-
cussing secondary data available on the topics in order to further familiarize the reader 
with the past findings, the status quo and to provide a base of information to compare 
the findings to.  
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4.1 Status quo 
The answer onto the question concerning crowdfunding’s status quo is sought via ana-
lysing both relevant secondary data and the conducted interviews. This chapter begins 
by discussing the findings on these by going through relevant, up-to-date statistics, sec-
ondary data and data received from the interviewees.  
 
The interviewees that took part on the questions concerning the status quo of crowd-
funding in Finland were the following: 
 
Interviewee 1: Aki Kallio, lawyer / ministerial advisor at the Finnish Ministry of Fi-
nance. Kallio has worked on an important role regarding the law proposal on crowd-
funding in Finland, among others gathering and creating reports and especially being in 
charge of the preparation of the Crowdfunding Act itself. In addition Mr. Kallio works 
as a the representative of Finnish Government in the informal expert group of European 
Crowdfunding Stakeholder Forum, which assists the European Commission in develop-
ing EU-wide policies for crowdfunding.  
 
Interviewee 2: Malin Lundsten, Marketing Coordinator at Invesdor.  
 
Interviewee 3: Pauliina Seppälä, founder of Mesenaatti.me 
 
Interviewee 4: Olli Tannerkoski, founder of Vauraus Suomi Oy. 
 
Interviewee 5: Tuomas Talola, CEO of Lainaaja.fi / Vertaislaina Oy 
 
Market situation 
 
The market situation of Finland is very suitable for the industry. Many of the Finnish 
SME’s are currently unable to gain financing due to the tightened lending regulations of 
banks, but some of these companies might very well attract investors for their business 
through crowdfunding. Additionally, Finland is a developed country and has a high in-
ternet usage rate, having 97.2% of people aged 16-64 using internet within three past 
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months (stat.fi, 2015). As crowdfunding currently operates largely on the internet and 
social medias, this gives a good starting point for the industry. 
 
As stated in the introduction, the industry and market size in Finland have both grown 
rapidly, and the growth is expected to shift even higher. However if we observe the 
more detailed estimates provided by Finnish Ministry of Finance (see below for Table 
1) we can see that there was a notable decrease (-41%, or from 13.7 million to 8.14 mil-
lion euros) in investment-based crowdfunding from the year 2013 to year 2014. In 2015, 
the amount of investment-based crowdfunding grew back to approximately the same 
size as in 2013, estimated at a total of 15.5 million euros - a 90% growth in comparison 
to the amount in 2014. 
 
Table 1. Amount funded by different subcategories of crowdfunding 2013-2015 
(Eduskunta.fi, 2015). 
 
2013 2014 2015 
Reward-based, mil. € 0.227 0.364 ? 
Growth % ? 60 % ? 
Crowdlending, mil. € 16.3 48.6 68.9 
Growth % ? 198 % 42 % 
Investment-based, mil. € 13.7 8.14 15.5 
Growth % ? -41 % 90 % 
Total, mil. € 30.227 57.104 84.4 
Growth % ? 89 % 48 % 
 
This magnitude of variance might raise a question on the market stability, especially 
since the given numbers are annual and thus we cannot justify the changes through sea-
sonal variances. When asked about the factors that have had a negative impact on to the 
growth of crowdfunding in Finland, interviewee nr. 1 was able to provide a clear expla-
nation for this occurrence. In summer 2014, the authority in Finland that monitors the 
local financing markets, Finnish Financial Supervisory Authority (Finanssivalvonta), 
published their interpretation of the current laws. This interpretation set new, additional 
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requirements for platforms operating in the crowdfunding industry and in some cases 
even caused the abandonment of already started funding runs (Saarinen 2014).  
 
The Finnish trend on the popularity of different subcategories of crowdfunding shares a 
high resemblance with the global statistics. During the year 2015, the market share of 
crowdlending in Finland was estimated to be 81.6%. The same percentage for year 2014 
on a global perspective for crowdlending was 68.3% (Reuters, 2015). One major differ-
ence exists when comparing Finnish markets to the global ones, that being that dona-
tion-based crowdfunding is locally practically non-existent, and by the end of year 2014 
no platform offered it to the public (vm.fi 2014, p. 44). 
 
The amount of operating platforms in Finland is rather small. By the end of the year 
2014, there was only estimated to be 13 platforms operating at the time. In comparison, 
the amount of platforms operating in the US alone was estimated to be 375. (Valtioneu-
vosto 2016, pp. 9-60).  
 
However, according to the interviewees nr. 1 and 4, new entrants are expected to the 
market and have already even made public statements on their plans. A good example 
of this is Nordea’s announcement to introduce their platform to the markets after the 
new legislation has come into effect (Nordea.com, 2016). 
 
The platforms currently operating in Finland are highly focused into specific subcatego-
ries of crowdfunding. There exists no platform that would offer the investors or appli-
cants all of the subcategories of crowdfunding (see Table 2 next page). It should be not-
ed that in the provided table crowdlending is divided under peer-to-company lending 
(P2C-lending) and peer-to-peer lending (P2P-lending) for a more accurate description of 
the situation. 
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Table 2: Types of crowdfunding alternatives provided by 12 different Finnish platforms 
(source: websites of listed companies, 2016) 
Column1 
P2C-
Lending 
Donation-
based 
Investment-
based 
Reward-
based 
P2P-Lending 
Total sub-
categories: 
Invesdor 
  
X 
  
1 
Mesenaatti.me 
   
X 
 
1 
Venture Bon-
sai   
X 
  
1 
Vauraus Suomi X 
 
X 
  
2 
PocketVenture 
  
X X 
 
2 
FundedByMe 
  
X 
  
1 
Fixura 
    
X 1 
Rapport 
   
X 
 
1 
Fellow Finance 
    
X 1 
Fundu X 
    
1 
Vertaislaina Oy 
    
X 1 
Innovestor Oy 
  
X 
  
1 
Total: 3 0 6 3 3 
 
 
The amount of competition on the markets among platforms is dependent on the area of 
operation. For P2C-lending and investment-based companies the amount of competition 
was considered average by the interviewee nr. 4. Additionally there was a strong expec-
tation that the amount of competition will experience a notable shift as the new legisla-
tion concerning crowdfunding comes into effect, thus lowering the barriers of entry for 
potential new competitors. 
 
For P2P companies, according to interviewee nr. 5, the competition over the investors is 
not very intense, although some exists. Instead his thought was that the successes 
among the P2P platforms increase public awareness on the opportunity to invest into 
these types of companies, which subsequently leads to all of the platforms receiving 
more attention. However in contrast to P2C-crowdlending businesses, the interviewee 
mentioned that P2P-crowdlending businesses face major competition concerning fi-
nance-seeking individuals from a wide variety of parties operating in the sphere of fi-
nancing, such as traditional banks etc. 
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Interviewee nr. 3 described the competition between reward-based platforms as light, 
mainly basing this opinion upon the fact that Mesenaatti.me is the only reckoned actor 
in its sphere of operation. However, the interviewee further added that there is some 
competition coming in from abroad by large platforms operating in the same sphere, 
seeking to conquer new markets.  
 
Publicity 
 
The crowdfunding phenomenon in the local markets is actively observed and discussed 
by Finnish newspapers, introducing both the risks and possibilities to the crowd. Public 
awareness on the phenomenon and its traits increases also through the actions and fund-
ing runs of companies, since companies generally promote crowdfunding along with 
their financing runs (see ex. below for Figure 3).  
 
 
Figure 3. A screenshot from a Finnish soccer team’s webpage, informing fans and in-
vestors about the opportunity to become an owner and describing crowdfunding. 
(fc.tps.fi, 2016) 
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Public awareness was perceived both as a risk and an opportunity for the crowdfunding 
industry. Multiple interviewees mentioned that public awareness, obviously in positive 
form, is a key factor in securing the growth for the industry.  
 
Several success stories concerning companies that have used crowdfunding in the local 
markets can easily be found online, on newspapers and other sources. The availability 
of the positive information is high, further boosted by the optimistic and expectant gen-
eral tone of various newspapers towards the phenomenon. However, the industry has 
also received bad press on a few occasions, e.g. due to the confusion concerning the le-
gal status of crowdfunding and its different subcategories. This type of press was con-
sidered to have a severe negative impact to the growth of the industry by interviewee nr. 
1. 
 
In addition to the confusion that has circulated on the news concerning the industry, an-
other example of bad press is the bankruptcy of a Swedish P2P-crowdlending company 
TrustBuddy, which also operated in Finland. It could be described as the worst case 
scenario for both the crowdfunding industry and the investors who had put their money 
at stake.  
 
As companies such as TrustBuddy are not currently supervised by authorities, there ex-
ists a risk of abuse. In TrustBuddy’s case, this risk was realized. As the board of the 
company was changed in 2015, they noticed that large amounts of funds were missing 
from the accounts. Eventually the company was declared bankrupt. The whereabouts of 
the missing funds are still being solved, and 3 former board members have been report-
ed to the police. (Mauno, 2015; Taloussanomat, 2015) 
 
Users 
 
So what type of companies use it? According to interviewees nr. 2 and 4, there is no sol-
id answer to this question. The industries that the applying companies operate in, ac-
cording to the interviewees, vary significantly. This is well displayed when looking at 
the websites of the platforms and the currently ongoing financing runs, which include 
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companies from a wide variety of different spheres of businesses, not to mention the 
non-profit organizations, art projects and other such parties to whom crowdfunding is 
also a useful source of financing.  
 
According to multiple interviewees, the only common trait that could be identified 
among the applying companies is their strong for growth. The motivations and percep-
tions of the Finnish companies to use crowdfunding will be discussed in more detail in 
the following subchapter.  
4.2 Motives & experiences 
This chapter begins by introducing results of earlier researches on the topic, continuing 
onto reviewing the received data from the companies that participated to the interviews. 
 
The participants to the survey researching motives, perceptions and experiences were 
the following: 
 
Interviewee 1: Matti Lattu, CEO of Heeros Systems Oy 
 
Interviewee 2: Marianne Mäkelä, COO of Korjaamo Group 
 
Interviewee 3: Pasi Pohjala, CEO of Eximap Oy 
 
Interviewee 4: Sanna Kantola, CEO of Lumi Accessories Oy 
 
Interviewee 5: Pekka Kääriäinen, CEO of Rakuuna Olut Oy 
 
Interviewee 6: Harri Eskelin, founder of Suppilog Oy  
 
The choice for crowdfunding 
 
According to Dresner (2014), crowdfunding provably offers several advantages in com-
parison to the traditional sources of financing, a few examples of these being a larger 
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investor pool, increased publicity and a more streamlined way to invest in particular 
projects or to support specific causes. Crowdfunding by nature is more of a belief-based 
investing method, meaning that the pressure from the investor’s end is divided more 
equally between having an interesting or promising idea and a stable economy instead 
of most focusing onto the latter. (Dresner 2014, p. 17-18).   
 
In his book, Micic (2015) asked a total number of 50 companies about were their main 
motivators to use crowdfunding (see next page, Figure 4 for statistic). The respondents 
of his study consisted of various nationalities and spheres of businesses, however it 
should be noted that Micic mentions that the three largest countries of participation 
were the US, Italy and UK, with the US being the largest country of participation and 
UK the third largest. (Micic 2015, p. 58 f.) 
 
 
Figure 4. A table showing the results of a previously held survey, indicating the motiva-
tors on using crowdfunding by respondents (Micic 2015, p. 49) 
 
The results show that most of the companies – not very surprisingly – seek financing 
through crowdfunding. It is however important to notice that the advantages that are 
generally associated with crowdfunding were considered to be of importance as well, 
with all of them being rated at least moderately important on average. The findings are 
in line with Gerber & Hui’s (2013) with some minor differences. In their research Ger-
33 
 
ber & Hui identified also the advantage of maintaining control over the company in-
stead of giving it away to the investor (Gerber & Hui 2013, p. 12 f.) 
 
The results on the part of the survey that investigated the key motivators for Finnish 
companies to apply for crowdfunding are presented on Table 3 below.  
 
Table 3: The results of the survey asking respondents which traits of crowdfunding had 
the biggest effect into their decision to apply for crowdfunding.  
 
No effect Small effect Significant effect Mean 
The difficulty of gaining financing 
through traditional channels 
  3 2 2,4 
Free visibility and new customers 
& connections 
  1 5 2,8 
Testing the popularity of a  prod-
uct / service / business plan 
2 3 1 1,8 
The opportunity to collect a sig-
nificant amount of money at 
once 
  5 1 2,2 
The quickness and easiness of 
crowdfunding 
1 2 3 2,3 
 
In contrast to Micic’s research and based on the results of the research conducted for 
this thesis, Finnish companies seem to consider the increased visibility and new cus-
tomers and connections that come along the most appreciated benefit of crowdfunding. 
Additionally, all of the respondents saw the better availability of crowdfunding in com-
parison to traditional sources of financing to have had at least some degree of effect on-
to their decision to apply for crowdfunding.  
 
In addition to the benefits listed above, interviewees 3 and 6 mentioned two additional 
factors that had a significant effect in their decision to use crowdfunding. Interviewee 3 
told that they took part in a crowdfunding contest held by Tredea Oy, which promised a 
significant amount of visibility for the contest winner in local channels.  
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Interviewee 6 added that a significant factor for them was that crowdfunding allowed 
them to maintain the control over the company inside the company (i.e. they were not 
required to give any control or voting rights to the new shareowners) and assured that 
there would be no negotiations concerning the evaluation of the company, which they 
had previously experienced with angel investors. 
 
The participants were also asked for the risks that they perceive in using  
crowdfunding. The results of this part of this part of the questionnaire are available on 
Table 4 below. 
 
Table 4: The results on the part of the survey asking companies what were the risks they 
perceived in using crowdfunding.   
 
No risk Small risk Risk Major risk Mean 
The obscurity of the current legalisation 
and the regulation of the industry 
2 2 2   2 
Unprofessional or otherwise negative 
visibility 
2 3   1 2 
Waste of efforts if the funding run 
doesn't succeed 
1 4 1   2 
Managing the financing run and the 
costs associated 
1 5     1,83 
Leaking information to competitors (e.g. 
projects, business models etc.) 
1 3 2   2,17 
Holding onto the promises made for the 
investors (e.g. rewards) 
2 2 2   2 
 
The results concerning the perceived risks shows that on average, all of the associated 
risks were considered small. However, when looking at the results, we can see that one 
of the respondents stated that “Unprofessional or otherwise negative visibility” was 
considered as a major risk. This is an interesting occurrence and something that the au-
thor wishes to discuss a little more, as the other respondents saw that this factor caused 
no risk at all or a risk that was perceived as small. 
 
The reason for this occurrence was solved during the research, although not from the 
companies which took part into this survey. Interviewee nr. 1 of the part of the research 
asking participants on the status quo of crowdfunding, Aki Kallio, mentioned that some 
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of the Finnish companies might perceive (or fear that the public perceives) using crowd-
funding as a final straw or somehow otherwise as an desperate act in order to be able to 
gather financing for a company’s needs. This way of thinking may well affect the will-
ingness to apply for crowdfunding and restrain some of the local companies from using 
it in the near future. However, such perceptions or fears are assumed to decrease in the 
future by means of wider utilization of crowdfunding by companies as an alternative or 
complementing financing channel.  
 
Experiences 
 
The same survey also inquired companies for their experiences on using crowdfunding 
in Finland. In overall, all of the interviewees had good experiences with crowdfunding. 
On the conducted survey, 50% of the respondents agreed with the statement “Crowd-
funding campaign has been an easy project”, and furthermore 5 out of 6 respondents 
agreed with the statement “the used platform has acted professionally and has been sup-
portive”.  
 
On the other hand, it should also be mentioned that two of the respondents stated that 
they had experienced some problems with the service providing platform, regarding 
mainly unclear stating of expenses and what was described as a ”lack of professional-
ism”.  
 
All of the companies agreed that they had generated growth by using crowdfunding, re-
ceived positive feedback concerning their campaign and that they will use crowdfund-
ing in the future, obviously given that there is a situation both requiring and allowing it.  
5 DISCUSSION 
The last chapter focuses on analyzing and discussing the results and comparing them 
with the earlier researches and other relevant secondary data. The primary goal of this 
study was both to capture the status quo of crowdfunding in Finland and to identify the 
motifs and experiences that Finnish companies have had when it comes to crowdfund-
ing.  
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The chapter ends with the author’s suggestions for further areas of research concerning 
the topic.  
5.1 Discussion and conclusions 
The newcomer of the financing industry, crowdfunding, has certainly gained a foothold 
in the Finnish markets. In comparison to its current market size, it is a surprisingly pop-
ular and discussed topic that gets a large amount of public visibility. The market is cur-
rently experiencing major growth, with new service providers and legislation expected 
to the industry. Also the amount of customers (both of investors and applicants) is ex-
pected to rise as the phenomenon becomes better understood and more trusted by the 
public.  
 
The Finnish market shares some similarities when put under comparison with the global 
markets, being very dominantly pushed forward by crowdlending. Nevertheless, the 
crowdfunding market of Finland is currently at developing stage. This is well displayed 
not only by the increasing growth in the statistics and the large amount of discussion on 
the topic on all channels, but also by the facts that the discussion indicates that there is a 
high level of positive anticipation along with some uncertainty associated with the in-
dustry. Additionally, also the issues concerning the legislation (or the current absence of 
a fitting one) further strengthen this claim. 
 
Looking at the statistics and the research data, we can definitely see that the views on 
the interpretation of the laws and legislation have caused serious disturbances to the in-
dustry’s growth and also affected the phenomenon’s public image during the past few 
years. Thus the industry could be described as being highly dependent on the interpreta-
tions and changes in laws. However, if the new legislation succeeds in both providing 
the industry with a clearer set of regulations under which to operate and loosening the 
leash of bureaucracy and limitations currently held on the platforms, the industry may 
start to grow at an astounding rate.  
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The new legislation, supposedly coming to effect in July 2016, will also simultaneously 
reduce the risk of such fluctuations as experienced in 2014, which certainly had a large 
effect to the industry as a whole. Additionally, the new legislation will very probably 
lead to crowdfunding getting perceived more as an official channel of financing by the 
public after clear and common rules have been set for the industry.  
 
It should however be noted that there is another just as important issue that creates a 
threat for the industry in Finland. That is the development of its public image. After the 
negative press that the industry has been facing in the local newspapers etc., the im-
portance of building a trustworthy, transparent and in all ways positive public image of 
the industry to the crowd is highly essential. If the crowd doesn’t trust, it certainly 
doesn’t invest.  
 
In addition to the expected improvement of the phenomenon’s public image followed by 
the new legislation, good publicity will without a doubt also help in dismantling such 
perceptions as considering crowdfunding as a “desperate” or otherwise negative source 
of financing, attracting new applicants for the industry. 
 
All in all the building of the positive public image is a common task for all of the plat-
forms operating in Finland in order for the industry to be able to achieve the same level 
of growth as it has experienced abroad. If new TrustBuddy –cases were to occur in the 
market, these would certainly receive high media attention and cause severe effects to 
the industry.  
 
Taken that the industry succeeds in building the type of a public image described in the 
last paragraph and the legislation fills the tasks that it has been designed to, this would 
certainly lead into a win-win situation for a large amount of stakeholders involved. 
Finnish small- and medium sized enterprises, as all of the other EU-based SME’s as 
well, are currently facing a hard time due to the strict regulations of banks on lending 
money. 
 
Through a wider adoption of crowdfunding, local SME’s would gain access to a new 
alternative of financing. The new investments collected through crowdfunding would 
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promote innovations and growth, and these would respectively accumulate new jobs. 
This depiction has been also stated in multiple discussions in the Finnish Parliament by 
various members of the parliament. The list of benefiting parties is numerous, as always 
if discussing economic growth occurring at a general level.  
 
Apart from the risks mentioned earlier, the general outlook on crowdfunding in Finland 
remains very promising. The platforms operating in the industry have shown skills in 
adapting to changes in the market and acting in a professional manner, providing ex-
tremely valuable positive press and user experiences for the industry. This has improved 
crowdfunding’s public standing and attracted additional participants to the industry. 
 
The competition in the industry is expected to shift in the near future along with the pas-
sage of the new legislation, which lowers the barriers of entry for new competitors. A 
very interesting example on the development of the competitive situation is Nordea’s 
decision to also enter the business. Nordea is the largest bank operating in the Nordic 
countries, and possesses a client database of approximately 10 million private individu-
als.  
 
With a direct access to such large amount of potential investors, Nordea could have a 
significant impact on the crowdfunding markets in Finland if they succeed in providing 
the consumers with a working platform. The effects of such a large and a well-known 
player entering the markets would certainly not be limited into increased competition, 
but also the public perceptions on the phenomenon would definitely become more ad-
mitting, thus promoting the industry as a whole. 
 
Finnish companies seem to have perceived the benefits of crowdfunding quite well, us-
ing it strategically for their benefit instead of a simple source for money. This is well 
displayed by the fact that all of the companies which participated in the conducted re-
search had identified e.g. the benefit of additional visibility that comes along with using 
crowdfunding, and that they additionally had put much value to this benefit in their de-
cision-making process. 
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Additionally, all of the companies reported to have achieved growth through using 
crowdfunding. When summing up this and the other findings mentioned in the study, 
we can definitely see that crowdfunding has proven out to be a working tool also in Fin-
land, apart from the uncertainty tailing the industry.  
 
Finnish companies did not see any major risks on using crowdfunding on average, with 
the risk of leaking information to the competitors being considered as the most signifi-
cant one. This is however a risk that is generally associated with crowdfunding, as ap-
plying for crowdfunding obviously requires telling various pieces of information about 
e.g. a company’s plans, strategy or such topics to the public. 
5.2 Suggestions for further research 
As a foreword for this subchapter, the author wishes to point out that the market is cur-
rently at a stage where considerable changes are to be expected in the near future. Ac-
cording to the research, this is mainly due to the new legislation that is to come into ef-
fect very shortly. This will certainly have an effect on the industry and be largely dis-
cussed in the public. Thus, the author strongly suggests that any further research on the 
topic should be conducted only after the market has balanced from the upcoming 
changes. If any researches were to be conducted in the near future, this factor could 
drastically reduce the reliability of the received results. 
 
First proposal – returns on crowdfunding investments 
 
After finishing this study, the author feels that there are still many interesting research 
opportunities in the sphere of crowdfunding in the Finnish market. The most interesting 
topic, from the author’s point of view, would be to research the actualized returns of 
crowdfunding to investor.  
 
Depending on the scope of the research, a research such as this could e.g. seek to deliver 
the public information concerning average returns on investments made through crowd-
funding, failure rates of the funded projects or companies, successes and such. As for 
now, no such data is available in holistic researches, statistics or annual reports.  
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This type of research would provide the potential investors interested in crowdfunding 
with essential answers and help in making investment decisions, simultaneously in-
creasing the transparency of the industry in the eyes of the public. Currently only a few 
platforms publish and collect such information, with all of the publishing platforms op-
erating in the area of P2P-crowdlending. 
 
Second proposal – growth of crowdfunded companies 
 
Another particularly interesting area of research would be conducting a wide research 
on the amount of growth and success that successful crowdfunding campaigns have 
brought to Finnish companies. Although this type of a research would very probably 
require a large amount of time and effort, it would certainly add to the transparency of 
the industry in the eyes of the investors and other relevant stakeholders. The author rec-
ommends that the time period that would be observed in the research should be decided 
upon after a careful evaluation, as it might have a significant effect on the received re-
sults.  
 
Third proposal – effects of crowdfunding to an economy 
 
The third and final of the author’s suggestions for further research concerns investigat-
ing the phenomenon’s effects onto an economy of a specific area or country. By this the 
author means seeking out how many new jobs have been created through the increased 
investments made possible by crowdfunding, how much more taxes have been paid and 
other such relevant issues.  
 
As Finland is still a relatively small market in terms of crowdfunding, there is a better 
chance than e.g. in the US that the broader consequences of the phenomenon could be 
captured. The findings of such research could then be later generalized when measuring 
the effects on another surrounding or alternatively at another time in Finland. Although 
highly ambitious, this type of a research would allow for a way clearer understanding of 
the phenomenon and its effects on a wider perspective.  
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In comparison to the two suggestions mentioned earlier, this would be a very challeng-
ing task in all aspects. For the research to succeed, the researcher (or more preferably 
the research team) should definitely possess prior experience in investigating similar 
issues. Additionally, a significant amount of time should be reserved for the research 
and the designing of used research tools should be done in a highly professional manner 
to ensure the accuracy and quality of data.  
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